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Want your marketing story and company 
featured in an upcoming  issue of the  
EAST COBBER? EAST COBBER is ready to  
tell your story in print and online. 

By publishing an advertorial we can turn 
your expertise into story lines that shape 
opinions and compel people to action. We 
are dedicated to enhancing and celebrat-
ing East Cobb businesses.

An advertorial is an advertisement designed 
to simulate editorial content, while at the 
same time offering valid information to your 
prospective clients.  Distinguish your compa-
ny from your competition, with a powerful 
advertorial. For the discounted price of $450, 
your half-page advertorial includes: 

• 2-3 Paragraphs introducing your  
business to the community and  
highlighting your marketing message

• Copy editing and proofreading

• Guaranteed placement in the  
EAST COBBER magazine and  
on eastcobber.com

• We will also email you a link that  
will give your clients and prospective  
customers access to your advertorial

• Your advertorial gets posted on our  
social media channels reaching  
thousands more local prospects.

 Stay one step ahead of your competition by ordering your advertorial today!  
Contact us to receive more information on how strong advertorial messages can 

 greatly improve your sales, while boosting your business to new levels.

A NEW OPTION FOR 
CARING FOR YOUR  

AGING MOM AND DAD
Qualicare Homecare Opens in East Cobb  

for Loving Support and Advocacy

Launching 
a new business 
on the economic 
roller coaster 
posed by a global 
pandemic may 
sound daunting.  
But not for Rob 
Jackson, the own-

er of Qualicare Home Care, East Cobb’s newest provider of care at 
home for Cobb, Cherokee and North Fulton families. The compa-
ny provides home care, help transitioning from hospital to home, 
hospice and palliative care, help around the house and compan-
ionship for seniors, convalescents and the many families seeking 
respite care for both elders and their special needs children. 

“This is an exciting and perfect fit, having worked in health-
care and home services, I understand healthcare delivery from the 
clinical and providers’ perspectives.  But the top priority should be 
the experience of the families receiving care.  I see friends struggle 
to navigate options for safe, affordable help for their parents and 
children.   There is no guidebook, it can be overwhelming to try to 
do it all on your own without really knowing your options,” said 
Jackson.  “I know what a tremendous impact having a true advo-
cate on your side can make.  We team up with the entire family, 
custom designing a care plan and pricing that is a fit for everyone 
with nurse-led care.”

It is no secret that residential care homes are expensive.  Jack-
son wants to stand apart from others by providing flexible sched-
ules for diverse budgets, reaching those that ordinarily couldn’t 
afford home care--yet desperately need it.  He sees it as something 
that shouldn’t hinge on wealth or willingness to deplete hard-
earned savings.  He knows with a more creative model; everyone 
can receive excellent services, regardless of income.  

Qualicare utilizes a detailed screening and methodology to 
match the right caregiver to each client, assuring ideal chemistry.  
Jackson takes great pride in how his team is passionate about 
helping local families.  “Because our caregivers feel they receive 
support, respect, tools for success, and rewards for stellar service, 
we know we have the edge on customer value and trustworthiness 
from our clients, “ stated Jackson. 

If you are navigating the process of caring for an aging or ill 
family member, Qualicare Marietta is happy to get on a call and 
help you understand your options or do a free consultation. 

For mor information, call 470-632-7400 to speak with our 
team or visit www.qualicare.com/marietta-ga.
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